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If you’re a digital asset manager,
marketing or communications
manager, you probably spend a lot of
your day trying to keep control of your
organisation’s creative assets: videos,
images, brand assets and associated
documents.

Regain control of
your digital assets

You have trouble locating media files and you’re not sure
if they’re saved to your local machine, saved somewhere
in the cloud or in an email.
You’re frequently buying or producing fresh content
instead of recycling existing assets, because you’re not
sure what your organisation currently owns.
There’s no consistency across campaigns and branding
because you’re not in full control of your media assets.
Work is delayed and inconsistent because creative teams
can’t find the asset they need.

Do any of these situations sound familiar?

If so, you could probably benefit from Digital Asset
Management (DAM) software.

In this guide we’re going to look at what DAM software
actually is, the problems it solves and some questions to ask
a vendor before making a buying decision.
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Digital Asset Management (DAM) software is
an effective way of organising digital files in
a centralised location - a ‘single source of
truth’ - making it easy to store, use and
share assets.

DAM systems are most commonly used for
managing media assets, such as photos,
videos and logos, but they can also be used
to store any type of digital file.

An increasing number of organisations,
from SMEs through to multinational blue
chip companies, are making the switch to
dedicated DAM software and taking
advantage of the many benefits it offers
versus cheaper alternatives.

What is Digital
Asset Management
(DAM) software?
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A dedicated Digital Asset Management
platform solves a wide range of common
issues affecting DAM and brand managers.
Here are just four of the most important that
a DAM like ResourceSpace can solve.

Problems Digital
Asset Management
solves 

Sharing digital assets with
internal and external
stakeholders sounds easy, right?
Simply download it from
whatever file storage software
you use and send it over.

You probably know it’s often
more complicated than that.

Sending large files, or a large
number of files, is impossible
over email because of
attachment file size limits. Even
third-party apps like WeTransfer
cap how much you can send
unless you pay for the premium
version.

A DAM offers a fast and secure
way of sharing multiple large
assets. You’ll be able to generate
sharing URLs that can be
accessed quickly with no need to
download the file, while you can
also create specific URLs for
sharing with external users and
set optional access restrictions.

Having a dedicated central
repository for all your digital
assets, with each user having
access to what they need, will
also significantly reduce the
number of requests you receive
for different files.
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Makes sharing
resources easy
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One of your most important jobs
as a digital asset manager is to
manage the copyright and
licensing agreements that
accompany your images, videos
and other files. You might only be
able to use an image for a certain
period of time, or you might be
restricted to where you can
publish a video. The right to use
someone’s likeness (a picture or
video) is particularly an issue
when it comes to images of
children.

If you rely on external content
contributors, for example graphic
designers or videographers, it can
be difficult to get them all to
stick to a single process. They’ll
share files with you in different
ways or send them to various
team members, meaning it’s hard
to make sure everything has been
approved and to keep track of
where certain assets are stored.

Simplifies license
and permissions
management

A Digital Asset Management
platform should include some
form of license management, and
automatically notify you or
lockdown the file when
permissions end. Your DAM will
also make it easy to find relevant
licenses because they’ll be
associated directly with the files
they relate to. You’ll no longer
have to dig through folders on
your local machine or Google
Drive to find them.

Manage external
stakeholders

However, with a DAM all of your
external stakeholders simply
upload their assets to a single
location. The digital asset
manager will have visibility of all
uploads and be able to approve
accordingly. This ensures a single,
clear and logical process for
uploads from external
stakeholders.

You’ll also be able to restrict
access to those people so they’ll
only have access to what they
need, while you can set
passwords for specific external
uploads too, ensuring no one can
upload a file who doesn’t have
permission to do so.
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Ensure brand
consistency

A common frustration for digital
asset managers is spotting
outdated brand assets being used
on marketing and sales collateral.
Unfortunately, when you don’t
have a single location for all your
branded assets, it’s hard to be
sure which is the latest version of
a file.

A DAM makes this confusion a
thing of the past.

Everyone who requires branding
assets will know where to find
them, and you’ll have complete
control over what they can
access.

Time-limited sharing links also
ensure that stakeholders won’t
be able to simply bookmark a link
to an asset that eventually
becomes outdated, instead
having to re-request the file.
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If your organisation is already using a solution like Google Drive,
Dropbox or Microsoft SharePoint for file storage you might be
thinking you don’t need to invest in a dedicated DAM solution.
Some of the companies we speak to even think that those
platforms are DAM systems.

Convert and resize assets within the DAM, allowing you to

modify photos and videos for different channels and

purposes on-the-fly.

Advanced metadata capabilities, making it much easier to

categorise and search for files.

Control how assets are tagged and make searching for what

you need simple.

Integrations with existing company systems so you can

synchronise media files with other databases and platforms.

Much more granular permissions and access control, making

it easy to ensure users (including third parties) have access to

all the functionality they need - and nothing more.

The option to customise the DAM with your organisation’s

branding. This makes the platform feel like part of your

organisation, which helps with user adoption and buy-in.

I'm already using Google
Drive/ Dropbox/ Sharepoint
- do I need DAM software? 

Although there are some similarities, these solutions are nowhere
near as feature rich as dedicated DAM solutions. The likes of
Google Drive and Dropbox can be used to store files, but that’s
about it. By comparison, Digital Asset Management software
functionality includes:

resourcespace.com
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Some DAM software providers
offer solutions that need to be
installed and run on your
organisation’s computers, whereas
others host their software
remotely over the internet.

The latter, known as cloud
software, can often give you more
flexible usage options simply
because it’s not tied to a
particular location or machine.

Cloud software is much easier
to update, too; remote technical
support and upgrades can be
implemented without disrupting
your business operations,
whereas on-premise technical
support involves much more
intensive resources.

Often companies that have
limited in-house IT support, or
who need to know they can
access rich media files 24/7
from any location, find cloud
software solutions much better
suited to their organisation. It is
also more likely that your vendor
partner is ISO 27001 compliant,
meaning cloud-based solutions
meets the latest industry
security standards.
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7 questions to
ask before
choosing a
DAM
Ahead of choosing a DAM vendor, ask these seven questions of the
provider and yourselves to ensure you’re getting the best solution for
your needs.

Is the software cloud
or on-premise?

Cloud software can be accessed
from anywhere in the world,
which is ideal if you have users in
multiple locations, or out in the
field. It also requires no IT
infrastructure or expertise to set
up and run, as the software
vendor will manage its operation
on your behalf.
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https://www.resourcespace.com/


resourcespace.com

Most DAM vendors provide proprietary software, whereas
ResourceSpace is open source - but what’s the difference, and what
does it mean for you?

Open source software providers make the source code freely
available. This means that anyone can adapt and enhance it if they
have a specific need that’s not being currently met.

There’s no license fee to pay, and no vendor lock-in either. This
means if you want to end your relationship with the vendor, you can
do so while retaining use of the software.

The DAM can be customised to your requirements, while you can
also benefit from modifications others have built. Your open source
DAM vendor might even be able to develop bespoke features for you.

Open source encourages innovation, which means improvements
often happen more smoothly and quickly than with proprietary
software.

You’ll become part of a community of like-minded users. The
collaborative approach allows you to compare the modifications
you’ve made and benefit from those created by others. Open source
also encourages an exchange of ideas, helping to form solutions and
upgrades that wouldn’t otherwise be available.

Is the software open source or
proprietary? 

By contrast, proprietary software is locked by the vendor who retains
complete control over the functionality of the solution.

There are a number of benefits to open source DAM software:

1.

2.

3.

4.
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Does the vendor
have experience in
your industry?

Many DAM vendors claim to
have a solution that works for
organisations in any sector, but
you could be better off working
with a partner who truly
understands the needs of your
industry.

For example, charities often
need access to critical media
files urgently when they are
responding to a humanitarian
crisis, or they need to give
volunteers in remote locations
the ability to upload photos and
videos.

In the museum sector,
meanwhile, many curators are
already using programmes
such as The Museum System
(TMS) or Emu to catalogue
artefacts, and want a rich media
management solution that can
integrate photo and video data
with the information held by
those systems.

Equally, product marketers
need DAM software that can be
easily accessed and used by
multiple stakeholders inside
and outside their organisation,
including suppliers, so it must
be intuitive to operate.

If you’re considering multiple
DAM vendors, talk to them
about their understanding
of your organisation’s unique
needs, and their experience
working with other companies
in your sector. Ask them to
share examples of previous
projects that they feel are
relevant to what you’re trying to
achieve as proof of their
industry expertise.
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Some DAM systems offer a huge
range of features, often with
additional costs attached, but do
you actually need them? Putting
together a list of non-negotiable
criteria will help you get the best
value for money from the DAM.

Metadata is at the heart of Digital
Asset Management. It’s how you
organise and search for your
assets, and if the software
doesn’t use it intelligently it’ll
seriously limit the value of the
platform.

The more sophisticated the use
of metadata, the easier your DAM
will be to manage.

What features are
desirable and what
are must have? 

Scalability - the DAM needs to
be able to grow with your
organisation.

Will you be able to integrate
the DAM with your existing
systems?

Can the interface be
customised to your brand?

Adequate support and
onboarding provided by the
vendor.

Server facilities suitable for
your organisation’s
compliance requirements.

Here are five essential DAM
requirements you won’t want to
compromise on:

How does the DAM
use metadata?

resourcespace.com

There are various pricing models
used by DAM providers. For
example, with ResourceSpace the
software itself is free to use with
no usage restrictions. You simply
pay for customer and technical
support, as well as increased
cloud storage when required.

However, other vendors will
charge monthly fees and scale up
costs based on required features.
If the software packages are rigid,
you might end up paying
significantly more for the use of a
single feature you need from the
next package up.

What's the pricing
model?

We’d recommend only investing
in a DAM that offers either a free
trial or demo, but ideally both.
Don’t take the vendor’s word for
it when they talk about feature
capabilities or insist their
software is perfect for what you
need.

All DAM providers should be able
to give a demo at least, so insist
on seeing the features you need
in action.

Is there a free trial
or demo available?
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How to secure
buy-in from senior
stakeholders

Download our
free guide,
Building a
business case
for Digital Asset
Management

resourcespace.com

Choosing the right
DAM for your
organisation is tricky,
but that’s not the
only challenge you
need to overcome -
you also need to
secure buy-in for the
software from senior
stakeholders.

First, you need to identify exactly
who you need to secure buy-in
from, and it won’t just be your
manager.

There’ll be groups of stakeholders
that need to be invested in the
DAM because, even if they’re not
decision makers, they’ll be users
of the system. If they’re not
bought into it, they won’t adopt it
effectively.

List the groups of stakeholders
and what their specific challenges
are. You can then prepare a
business case with tailored
scenarios for each group.

Identify key
stakeholders
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Building a solid
business case
Research and preparation
The foundation of any successful business case is the
research and preparation. You're much more likely to
win over decision-makers if you have a firm grasp on
existing processes, operating costs and how investment
in a new system will deliver ROI.

Build support

When it comes to securing buy-in from the whole
organisation, start with some key voices who'll support
your business case and act as advocates of the system.
This could be members of the creative, marketing, PR,
sales or IT teams, and as long as you've got a solid
business case that solves their challenges, they'll be on
board.

Be specific

You'll probably have a long list of benefits of the DAM
you've selected, but it's a good idea to identify the ones
that are most relevant to your organisation - especially
those benefits that senior management will care about
the most - like changes to day-to-day operations and
how costs can be reduced.

Calculate wasted time and costs

Work out how much time your new DAM can save your
organisation, and then how much money it'll save you
over the course of a year.

Streamlined processes will save money by reducing
wasted admin time, improving security and increasing
efficiency.

1.

2.

3.

4.
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13

https://www.resourcespace.com/


resourcespace.com

Are you interested in finding out more
about how a dedicated Digital Asset
Management platform will benefit your
organisation? Our DAM experts are
always happy to help.

Alternatively, you can launch your free
ResourceSpace instance within
minutes. Simply complete the sign-up
form on the link below and you’re
ready to go. It’s completely free with
no usage limits, so what have you got
to lose?

Ready to take the
next step? 

Get started
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